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Dear Ms Dortch: 

On behalf of Saga Communications, Inc., transmitted herewith is the original and four 
copies of Comments in col~nection with the above-referenced proceeding. As noted below, we 
lire hand serving copies on Chairman Powell, all of the Commissioners and the Chief of the 
Media Bureau. 

I f  any  question drises i n  connection with this submission, please contact undersigned 
counsel. 

------ 
Counsel for 
Saga Communications, Inc. 
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The Honorable Kevin J. Martin 
The Honorable Jonathan S .  Adelstein 
Kenneth Feme, Esquire (Chief, Media Bureau) 
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EX PARTE COMMUNICATION 

The Honorable Michael K .  Powell 
Chairman 
Federal Communications Commission 
445 1 2 ' ~  Street, S. W. 
Washington, DC 20554 

Re: Biennial Review - Radio Multiple Ownership Rules 
MB Docket No. 02-277, MM Docket No. 01-317, MM Docket No. 00-244 

Dear Chairman Powell: 

This letter is written on behalf of our client, Saga Communications, Inc. ("Saga"), 
and addresses Item No. I (Media Bureau - the 2003 Biennial Regulatory Review of the 
Commission's Broadcast Ownership Rules) on the Commission's Agenda for the June 2, 
2003, meeting (See Commission Meeting Agenda. released May 23,2003, which found it 
i n  the public interest to extend the sunshine period to permit rxpurte presentations to 
continue through Friday, May 30, 2003). 

Directly or through subsidiaries, Saga is the licensee of 46 commercial FM and 
26 commercial AM radio stations. many in small and medium size markets. Saga is a 
publicly-traded company and its stockholders could be injured by action that the 
Commission i s  contemplating. Saga is deeply concerned that the Commission is 
preparing to change the market definitions used to interpret Title 47 C.F.R. Section 
73.35.55. Published reports (Broadcasting and Cable, May 19, 2003) indicate that the 
Commission is considering abandonment of the signal contour method used to determine 
the number of stations in radio markets and replacement of that  method with a new 
method that would be based on information supplied by BIA (Broadcast Investment 
Analysts) and/or Aibitron. 
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Saga has reviewed a letter dated May 23, 2003, addressed to you from Edward 0. 
Fritts, President and CEO of the National Association of Broadcasters (“NAB”), of which 
Saga is a member. Saga fu l ly  endorses the position taken by Mr. Fritts in that letter; i t . ,  
that the contour-based market definition of a radio market should be retained with the 
modifications suggested by Mr. Fritts. The NAB has suggested a reasonable plan for 
dealing with (a) the so-called Pine Bluffanomaly by not including in the count of stations 
making up a radio market those stations owned by a proposed transferee that would not 
he counted towards that entity’s local ownership limits, and (b) the “large signal” 
anomaly by excluding from the count of stations in  a market any station whose 
transmitter site is more than 58 miles from the area of common overlap of the  stations 
heing acquired. The NAB president also suggests grandfathering in perpetuity all 
existing station clusters, and applying any new market definition prospectively. 

Replacing the current contour overlap standard with a standard based on Arbitron 
data could do irreparable harm to companies like Saga because a revised standard could 
reduce the permissible number of stations in some of the markets where licensees have 
acquired stations under the current rules. Those licensees could find themselves with 
non-complying clusters under revised rules. 

Saga believes that the c u m n t  method, based on predictable signal strength criteria 
modified as suggested by the NAB would address the Commission’s concerns and could 
be defended i n  court since the market definitions are based on physical knowable criteria, 
i.e., signal strength. In contrast, Arbitron ratings reports were never designed for the 
purpose the Commission may be considering. These reports were developed as a tool for 
the sale of radio advertising, not to define radio markets for concentration of media 
purposes. The attached “Description of Methodology” from a Winter 2003 Arbitron 
report provides ample evidence w h y  the Commission should not rely on Arbitron reports 
Lo define radio markets. In short, while Arbitron Reports are excellent for the purpose for 
which they were designed, reliance on Arbitron data to define markets is an inherently 
unreliable prospect. Additionally, many commercial radio stations are not located in 
Arbitron markets, which will force the Commission to develop some other definition to 
count the number of stations in those markets 

Section 73.3555 of the Rules and Section 202 of the Telecommunications Act of 
1996 establish limits on the maximum number of stations in which an entity may hold an 
attributable interest in  terms of brackets; i.e., radio markets of 14 or fewer stations 
(Bracket 1); 15-29 stations (Bracket 2); 30-44 stations (Bracket 3); and markets of 45 or 
more stations (Bracket 4). Each bracket, in  ascending order, permits the ownership of 
more stations i n  that market than i n  ilic previous bracket, u p  to 8 stations in Bracket 4. 
The table’ in footnote I compares the number  of stations i n  selected radio markets as 

I 
Following is a n  i l lusriltive tiable lhat deplcrs ihe number of permissible !;tations in four (if the Arbitron 

rated radio markets where Saga owiis stations using the Arbitron data conlrasted with the number of 
sti~lions computed using the contoui inethnd. The dates shrwn correlate to the multiple ownership studies 
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determined by the contour method with the number of stations listed in Arbitron reports 
as those stations that are “Home to the Arbitron Radio Market Area.” In each market, the 
change i n  definition would result in a downgrade in the bracket for that market. Thus, 
were the Commission to require divestiture of non-complying clusters upon sale, it could 
do real economic harm to companies like Saga that have developed acquisition and 
operational strategies based on the existing multiple ownership rules. 

Saga urges the Commission to keep its current method of defining radio markets, 
or, in the alternative, to revise those definitions to address its concerns using the proposal 
made i n  Mr. Fritts’ letter. 

Very truly yours, 

b---d-- 
Gary S. Smithwick 
Counsel for 
Saga Communications, lnc. 

GSSIss 
Cc: The Honorable Kathleen Q. Abernarhy 

The Honorable Michael J .  Copps 
The Honorable Kevin J. Martin 
The Honorable Jonathan S. Adelstein 
Kenneth Ferree, Esquire (Chief, Media Bureau) 

submitled when Saga was acquiring stations in  those markets. Because eac.h i s  case-specific, Saga’s 
acquisitirin o f  additional stations in  those markcts might change the statiorl counts under the current rules. 

Radio Market Stations in M a r k e t  Per  “Home to 
Radio Market ”  L i s t  Contour  Method 

Stations in M a r k e t  Per 

Gilurnbus. OIH 27 (nrachet 2) 
Des Moines, 1A 21 (Bracket 2) 
Manchester. NH I I (Bracket I )  
C‘hcinipaign, I I _  I3  (Bracket I )  

34 (November 2002) (Bracket 3) 
33 (September 1996) (Brackel3) 
20 (August 1997) (Bracket 2) 
16 (Fehruary 2000) (Brackef 2) 
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Description of Methodology 

The following Descnytion d Mnhoddogy is appP 
cable to the &ita and estimatm crnrained in Ihe 
'listener F~unates' seztia, of tb r e p n  A more 
defat& demiption of ArbiVon methmidogy can be 
iowtd in a seprate plblration tided Ahtrow Rafw 
Darnprwn of Metkodologv and in other assoriared 
relevantdocuments,ma&av;ubblebyArbitron toall 
Arbitron syndicated Radio R ~ M I  subunbers. In the 
wmt that the separate pubbtica titled Arburan 
Xcdo Dcsmplon of Mtlhodo&~ crmllicts with tk 
'Dwripion of Methmik'printed herein. tk lat. 
ter i5 cmiderid he mae a n e n t  M ~ m  d 
Methodolow 

1. The Ma&sVAn Arbitmn Radio Market can be 
composed of up to three geographic areas: the Metro 
Survey Area (Metro). the Tdal b e y  Area F A )  
and the k lgna ted  Market h a  ( D U O ) .  7hese 
areasarecomposeddcounksand/acounty~ 
lents (alsoknown as sampling units). A county auk+ 
lent generdy d t s  of an independent city a 
geographic split portion d a whole county. A gm 
graphicsplitcmty isddmedasmeorrnaezipdes 
within a county and is based on zip ccrie inlamation 
lrom Census Mw data. as updated ann& by 
Claritas. Inc. 
a. Melro Suruwy Area (Metro) 
TheMetroSurvey Amistheprimaryreportingare 
of local radio. Ahitrm Radio Metras genetally corre 
smod to the federal Eovemment's Offm d Mauaee 
ma,t ind &&et's iOMtlJ hleUapoLran Areas.-A 
ndio hlctro imy dwiate [run its resspectlvr OhlR 
dduuwn due to lopographiral sampling, u h e r  
consdcntions The OMB updates Its hletr&tan 
Areas wety 10 y a m .  b a d  m the new d a w n i d  
cens-s data. 

For mas that do nu have an OMMekimd 
MrtropoLlan Area, Arbitrun usually drfiin the 
Mem Survey Area tu indude the county ties1 d the 
majoriry ofthelocal~swlions'uty(iff)dlicense. 
Additicdy. Arbitron may consider such factas as: 
the blUnraJ market deIiuiih\s). lccal lrdde and 
cOmmLtilc: plttm. I d  radio listening patterns. 
a d  input from its subscribers. 

Changes to an ex~4ng Mevo defmitiw WIU h 
cwsididend by Arbitronnupcnweip ofalamalrirprsl 
fran at lean 75permt d abscnb~stalirnmners. 
If lhereareleww t h f w  subsolvkk! sLlti1n omm 
iianlarkpt therequestmusltemadrby d l u b w b  
tn~ dattrn m?rs Icr A r b o n  Io pwnd. 

Uefxc a fmnal requet is fM. Arbitral will 
prandeasdba.nbmg stationomerwthrepxhlhal 
will aUow a subsrnber to deternine the ioinmu@ 
and available liumenhip data la wkting SleVo 
rwtils and an) c w t y  cantburs  to the current 
!detro. lCompi~tr/trrcKnhipdata m a y ~ t b r r r a d i l y  
aiaJoblp j a r  duol-ril) M t h o  rcddintrwn 7qu6rLIJ 

NOTE: AU exishg Memo counties and all c a m  
t s c s ~ ~ l p ~ c n t  iorxLti~.~!euocountie3KrsubjecI to 
the hlrtronaluhtionTherwncrit~~t d e t d e  
~~cth~revallliltcdcountiejareincludedintheMetro 
defiuutim x u :  (i) at kast 55.0 percent 11 kttming 
quanmhals  from the caunty must be credited tu 
4 s U n g  Metrnstaums. and (u) at Icast 150pcen t  
of' cunnuting l r m  the m r n t y  must be LR~O thc 
a!sungMetro ISeethrArbturnRadmrksqtion ,I 
~kthodd~uy, Lhpttr ON. 'Thr Market. C h o ~ t s r o  
Metro Sun?yArra Ihftnitww,'/arju~w tnformn. 
tMI and cnlerur /of ad]ornr lirtro and d u d i d )  

Mclro redefindiomsJMetro wduatioo r e s u b  are 
fd - and automatic. This nJI opprior turn I the 
evolution finds that our or more counlh shmrld be 
renwued from the esisliw Mefro. Change in Metro 
geography 'hplmented thlwgh thio pmcess mn 
remain in effect for at least three (3) years. 

b. TOM Survey Arm (TSA) 
The TSA d an Arbitrm Radio Mark& is designed to 
p d e  a cnmprehensiie measure d listening to 
Metrdicensed radio stations. The ?SA is crmposed 
d the Metro and any additicilal m t i e s  (a m t y  
equivalents) that meet certain criteria for indusicn 

TSA dekinitims are based m historical radio 
ktteningpattems and a r e e t e d  b e  based on 
the s y n h t e d  diary data used fa the m t  recent 
h t y  Corerage siudy lexdudmg any extra sample 
used fa Custm b e y  Area Repats (csARs)l.7he 
sprdic citeria fa adding. retainiog, or del- n m  
MetroTSA mtis are outlined in a separateplblig- 
tim tilled Arbifron Radw Dacnptws o/ Mefhodob 
and in othermcciated relevant dmments. 
e D&naled MarketArw (DMAa) 
The DMA is composed d cauntiesand/acounty 
eqwaknts, and is defmed and updated mudy by 
Helm Media Research. Inc, based m b t d  
television v+wig patterns. A w t y  or c m t y  
w a l e n t  is assigned endusiveiy to one DMA. 

Arbitrm reports radio listening estimates for 
theTop 50 DMAs (ranked mTV h0Usehdds)in the 
Radio Market Reports of a0 Arbitrm slandard radio 
m k d s  whose Metra are Ia-ated wilhb the DMA 
and whose rmm a r e c o n h i d  in the DMA m. 

2 Sampling Imemodcdogy/survey sample rargets 
areestab~hedfwtheMetroandaapp~le,thencrr 
MetroTSA a n d h t h e  DMA. Sampk largets are then 
established faeachsamOliogun3 pmpcaiooal to its 

sub@ to  minimum sample r q i r m t s  fa Radio 
Gunty Carerage The amount d sample mdered k 
detPrminedbydividingthesamphgdtargelbythe 
expededratedrespmseesponsebasedmpwioussurvey(s) 
samplepaImmmeanddherfactas 

Foreach 12.weelrsurveypencd.anewsaided 
telephone numbers is canplterseleded fa each 
sampling unit thmughheuseof a systematic interval 
random selection t&que. h t e d  and unlisted tele 
phone numbers are rand& genecited using the 
random digit dial (RDD) technique. Sample RDD 
numbers are generated frao telephone 'hundred 
blocks' con- at least u) listed reidential tele 
phonenumbersbasedcncurrenttelephonelistingsas 
provided and updated by Survey Sampling, Lnc (W. 
Thesequalifyhghundredbl&m~thesample 
lrame lor each s a q h g  unit. Know residential 
names and addresses are appended to sample tele 
phme numbers not listed incurrent telephcme h e  
ries. Known nonresidential tekphone numberr (an.. 
businesses, institutions) are excluded from the 
sample frame. The Sampre of telephone numbers is 
then randomly divided into approximately e q d  
weeW groups fa diary placement ca@g. 

If a need fa adiitiional sample arises after the 
o d  sample has been selected by the camplta. 
then such addtianal sample is gene* selected in 
the same manner and fm the same sample frameas 
the nngini -le. 
3. ArbibDn Radio Listening Diaryllhe Arbarm 
radio swfy is a prealerted, telephoneplaced mail 
survey.7heswvey mstrument.Arbitrm'ssevenday 

P m  12+&ticn in the respeaive surwy area 

radb listeiling diary, is & a M t d  and de 
signed to be pmcd ly  maintained by a0 individuals 
12yearscdageandolder(pprsmS IZ+)ineach sample 
housetold up to a maximum d nine persms ?he 
diary untains a varying number d questions (de 
wcr!ng on the market/muk€i qmnt )  regadng 
socioeconomic characteristics of the survey 
patt@ant(s). E!hgual (mhEEnglish) disk are 
Wed to all survey participantsin the Metrod a 
Hisplniccmmofledmarketwhohaveidentifdthem 
selvesas Hispank in response toanethnidty qustim 
a from Sman ethnic information was not obtained. 
and to any others indicating a p f e r a c e  fcr a b i h  
gual b. 

Remim of varjing monetary a m m t s  are 
prwided to encwrage respandent cmperah .  
4 Dbry Placmmnl and ReblmaUlnitial contact 
with listed sample households is by mail ifaming 
them of their seleaion and that anmterviewerd be 
calling to reqwst their cmperatim in the survey. 
Initial conlad with unlisted sample hawhdds  is by 
tekphms when a n i n t e n i e w e r d s t o q u e s t w  
patim in the W e y .  

A r b h  interviewem call seleaed telephone 
numbers to: axfrtaio the porsitility ol a media 
aftiliatiagdincm.mt fapartidpetioninthewey; 
determine the number cf Perscns Ut living in the 
h s e h d d a t t h e t i m e d t p l a d ~ a n d  where 
applicable. determine the raaeldhiity and d m  
graphics d the h s e h d d .  indudiug language prefer. 
a c e  (SpmishEi-gM)dinddd residents. House 
hdds\uabmaethanninepersansayearsofageand 
dderandmedkUihtedhd&aeineli@%lefor 
survey partidpatim. 

Lnte&werS are iosrructedtomake a numberd 
a t t m  to reach every tekphme n u m k  in the 
sample.Theseattem@saremadeat different hound 
the day and evening. Mion then sends diaries 
dirdly to casenting sample hausehdds. 

In addition to followup by d fmm Arbitmn, 
the interviewers are directed to make furiher 
cmtaa(s) with nnsenting sample hwsehdds by 
telephone to: make sure the diaries have been 
received, assist members of the hOusehdd in under- 

remind the diarykeepers to return their dbrk afla 
the survey week and thank lhem for their participa- 
tion in the survey. 

Explidt instructions are provided to each inta- 
viewer,and~~checbarrrrgularlycmduded 
to help ensure that mstruaions are king properly 

-ding the diariff' plrpose: mSWK any pU€SliCW 

mowed 

5. Pmcasslnu of DbrleslArbitron makes r e a m  
able effats to utilize aU returned diaries. However. 
some returned diaries are determined by Arbitran to 
be unusable. Arnmg those that are unusable are 
diaries thzt A 1 6 h  determines: are incomplete: are 
postmarkedand/orarrivebeforeorafterestablished 
dates; ar that otherwise lack essential hfmtion 
'T%eldalnumtsof intabdiaries m y  differ from the 
sample target. 

Usable diaries are prepared for canputer pro 
cessing in accordance with procedures listed in 
Arbitrm ahrj procffsing man& and in other a w  
aa tedre le~ntdocummts .The l i s t~~~t ion  
in the diariesis then cwnplteratered sothatdain 
vprifications and edits can be made. These include 
asaiption prccedures, the allccation of a d i t  fa 
aberrated call letters. and other analyses and 
prelabulalionpreparatims. 

M3 FALL 2002 
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6. Determining Audlena Estimated 
a. Semble Balancing 
T k w e i g h h g s y ~ ~ ~ ~ u s a i  by A r b h .  sampkbaL 
ancing. is an iterative nvrginal weighting technique 
designed to ccmpemate fa hcpa r r i cna te  & a b  
fm spedied marginal dasses. Marginal weighthg 
meansthat Mabdiariesareweightedtorqdthe 
&tian for eachsped-ed margbd &The 
number d gecgnphc marw dasseo (e.g., cam 
ties. c m t y  equivalents OT c m t y  dusters) will vary. 
The number of %/age marginal h i s  generally 
16. In addition, marketsthat a remeand/ore th idy  
motrolled are sample haland so that h b  diaries 
f r m  the race/ethnic group are weighted to represent 
the p&Iatimd that race/ethnicprmp.Asardd 
this cumulative weighting, a PerSonsPwDiary Value 
(PPDV)isdeterminedfareachin4abd$ry.~ePRIV 
is the number of persmr that dhy is estimated to 
represent. 
b. C u m  Penm Estimates 
statbo olnv Fksm esiimates are determined by 
summing the WDVsfor eachdia~~ inwhkh a staticm 
received listening apdit for the h e  the statim is m 
the air within a daypart PPDVs are Swnrned fa all 
diaries within theparticulardemgnphic~~ (e.g.. 
MenB34.PerscnsZ5.54),thenrmodedtohundreds. 

mUltipKng, fa each diary. the number d m- 
hlrsdl is teningtoastat ionfor the~thestatsn 
isontheah.wilhinadaypartbythatdiary'sWDV.The 
result of this multimtion is summed for all diariK 
within theparticulardemographkgmg, hd iv idd  
bythenumberdquarter4xursthestationismtheai 
within the same daypart. then r m d e d  to hundreds. 
d +Book and 2 - h k  Avernges 
bsockand2LkokAveragesareapplicabktoCcnt 
ous Measurement and FalVSpring markets, 
respectiV&. P h k  d ZBmk Avenges are aver. 
ages d rounded audience eslimates for the latal 
demographic group and daypan fm each applicable 
swey.A CEkxkorZBxk Averageisdeterminedfor 
a statim if the station is qwted in the applicable 
Radio Market Report for each swey included in the 
avmge. A zero d u e  is used fa survey (s) la which 
an estimate did not appear f a a  statimrepcrtedinthe 
Radio Market Repat. A 4-sock a ZBak Average is 
not shown 8 a station is nd reported for one or more 
d the surveys to be averaged 
e. Rounding 
Rounding acws at various stages in the determina- 
tion of audience estimates at demographic and 
daypart sUmmatim Ids 
1. Broadcast Hovn 
(0  Local lime daferences within a market that over. 
la~timeunesarea~ledforbyadjustingtothe 
limeobservedbythema~ofcmtiesmtheMetro 
dthemarMbeingmeasured.(OOdyonesetdsigu 
dsigrmff times fora station is used in delemining 
a u d i e m e ~ ~ t e s f o r a &  report Arbitron uses 
the */skn€df times rrported fa the month 
C1-t to December and the shortest broadcast day 
wiulin that month as w e d  by the affected radio 
station. ( i  Audience estimates are adjusted fa the 
station's broadest schedule BP repcrted to Arbon  
However. when a station chansff wsignol l  
 time(^) ~UI%U an Ahitron survey period the tinm 
usedindetaminingaudienceestimatesarebasedon 

the signon/$igwtf times in&& on t h e h  day d 
theswey periodasrepolted to Altitrm. ( i i ) S t a h S  
b m a d c a s ~ f a l e s s t h a r , a n e n t k ~ e d +  
are indicatedin the Radi0Repa-t by a footnote symbd 
next tothestatim'sdlettersoraudiencecltimates 
for the applicable daypart($. (v) Stations bmadcast. 
ing for less thananentiredayprtmud be on t h e a i  
foraminimwndfcurq~er4mrsoneachdaydlhe 
applicable daypart in &E to be Rpated in that 
day part (3 stations shouldnotify Arbionmwiting 
danychanges inthestat im's~/s~f  time($ 
as sm as they occur but no later than the day afta 
the last day d the Survey. 
p..Technual Di/,,i&tt@ 
herally, no adbtnlents are made to krher dhy 
enlries or published audienceesthnates la periods of 
technkalditlity.Thenciatirndtechnicaldiffd 
tiesin the 'Spedal Nolices"seaiondthisreport is to 
assist usersof this repxt inmkkgtheirmdw 
tion d the audimm estimates. Arbam0 wiil aacept 
infmnaticn on technial dcGculties up totheday after 
the last day d the survey 
h. Slafiuns on fhe Air Lm ?%an 12 Weeks 
No adjustments are made to the repoted eslLMtes 
fa a station that does nd broadcast fa the entire 
survqr period since the tlme a s t a h  is off the t i s  
c m t e d  as m list- in the lzweek average, the 
rrportedestimates far statim that ism the airless 
than the entie swey pericd cculd undestate the 
audiencefathetimethestationisontheah.. 

7. (maislaRspwtlngStPtionaITobelistedman 
Arbiiron Radio Market Repat. a radio s t a h  must 
engage in systematic re&r CMlpnerdal bmadcast- 
ing plrsuant to the authctily ofthe Federal h 
&ations C m m k i i  (FCO ather appmpriate gw. 
enunenlal a u t w .  Canktter d e s i g n a t j e n s a d  
ing fcurcharaaers are sha(ened tofcurcharacters 
Genera&. reported Can ktters are the F C G a u k  
rizeddlettersindfmt on thelast day d l h e s w e y  
as r e w e d  to Ahiim In the event a statim has 
changeddlertenduringthesurveywicd.thefrst 
d le t te rsk ted in  thereport a r e t h m i n e f k i  m the 
lastdaydIhesurvey,withthestaricnSpreviousd 
letters noted immediately Mow them 

Arbitrmmainlainsadletterhistcq hasedon 
information p d e d  by radio statim, the FCC and 
othersmrex In the event dexckqmof fregum 
des between statim in a market, the dl letters 
under whkh audience estimate are published in this 
repact are based m Arbitmn's vdra t ion  and inta- 
pretation of information from various relevant 
sou~ces, which indude the FCC and the aff&ed 
statim.~i~regKdingtheaboveareliste 
'speaal Notices' seaim of this repnt. 

AU radio statim. c m d  and noncommer- 
cial &e. are measured using the same rnethcddogy 
and are included b Metro, TSA and/or DMA To(als 
AUcanmerdalstahsareevaluatedusingtheM~ 
mum Reporting b d a r d s  (MRS) as d e t e d  in 
h a g r a p h  8 and 9. Nonwmmercial stations are nrd 
e~~letobeGstedin~sreportandarenotronsidered 
in MRSduations. Forrejmtqualifitimpuposes. 
stationsaremsideredcanmPraal ' cunoocmerdal 
based m their status as d the last day d the sllrvey 
as r w e d  to Aditrca A k e  estimates for a 
station that d m  not meet M R S m o t  teobtainedin 
any m y  from the audienceedimtespublished in ~ 

~wt. including the Targel Listener Trends est i  
mates fm prior survey wid. Howwer. individual 
audience estimates far commercial stations that do 

not  me^ MRS for this rppm and nmcanmd 
s t a h  my be OMained lhm& other Arhnon 
d e s  for which rhe stations qualify 
8. Minlmum Reportinn St.ndudr (MRS) (or 
HoMimulust M & A  commercihl .;tation [hat 
d a s  nu shulcast with anocher s t a h  b included in 
lhisreporf if it has ma alld thefdlwhg Minimum 
Rrpanine b d a r d s  lu the Metro a. d a&cab!e. 
the D.MA ~mn(( Rruns 12i dtuing the Monday- 
Sunday MM-Midrught daypart fathenvrent w q  
d the market: 
a. The station muit have received uedit lor iwe a 
more minutes d list& in a O U M B ~  in at I b s t  
IO iMab Metm &esilO &ab DMA diaries la 
DMA quaETmLion). and 
L The statim must have a Metro Cume ratkg d 
0.495 or greata (DMA h e  rating d 0.495 a 
greater far DMA qudamtion). and 
c The statim must have a Metm Awrage 8uarter- 
Hcur rathg d 0.05 OT greater (DMA Average pUar. 
ter-Hour rating d 0.05 a greater fa DMA qdifm 
tics)far the time the statim k m  theair during the 
Mondayhday SAM-Midnight daypart for the NT- 
rent survey d the market. 
9. Minimum nopornng Standards (MRS) lor 
Slrmkart StallmnlMRSfOTsimulfast stationsare 
generaliy b a d  on thewcent d quarterhoursin the 
MondaySunday GAM-Midnight daypart (when both 
staticns are cn the air simultaneausty) that t h e m  
stalions simulcast lor evay week d the current 
survq: 
a. 9.49 percent or lers - Each statim must indepen 
dentiy meet the criteria used for nonsiulcast 
stations. (See Paragraph 8.) 
L 950 percent to 90.49 percent - If one d the two 
stations d s  all MRS ait& d m h d  in h- 
gnph 8, the d staticm is mciuded in the report if 
it ( O d s t h e u i t e r i a  d paragraphs 8(a)and @)and 
(n)achiwesanAverapeQer-Hourn~dO.~a 
greater for any one of the four basic Mmday-Friday 
dayprts. Le.. GAM-lOAM. IOAM3pM. 3pM-7PM. 
7F'h-Midnight. 
c. 90.50percent orpreata- Uthecanbmedaudknce 
d the stations is suffKient to met all a i h i a  d 
hagraph  8, then these statims wiil be listed in the 
report even though the statims might not meet the 
M~mteriaacmsideredindividuany,solongaseach 
station received a mention in a! least one m4ab diary 
m the applicable wpey  area anytime d u b g  the 
24hourmay survey w& 
l a w  and outridastatbmd~~ Metrow& 
ingstationthatislicensedtoaatylocatedwit~the 
Metroofamarket,orththasrequestedMetrohm 
statusd is recognized under Arbitrm's polickand 
poxlures as haing an acrrp(abk alternate a ty  
identirier. is listed in the market report as a hane 
statial. 

Stations that meet Arbitmn's simulcastinn 
m t d  ( s i m h s t  cmbuj) may be treated as h& 
ssauus. although only m e  d the two statim is hmr 
to an Arbitrm Mebo. Statims in a simukasl combo 

choose lo be listd 'abwrthrline' as h a m  in both 
@m' Metrus 

AU other sLatiOns are chjsified is Atside 
stauws. FIX repms c~nmning a DMA smim. out. 
slde subs are furtherdassfied into: (a) outside the 
Membut hanetuthe DMA. or (blcutsiicthchletro 
and the DMA. Wilhin each rrpwtlrur classf~atiun. 
U.Sstathsmkteddphabetdiy foUwvPdbynan 
US. s t a i h s  listed alphabelically. 

that are hcrre io d&etxArbitmn radio Metrar cul 
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